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MEMBER SERVICES: Trusted Choice Needs You

Programs come and go, and “big ideas” fade away when the next person comes on board. IIABA and AIIA want to share something very different, something that has the support and momentum to be successful, and the potential to truly change the competitive landscape — it’s Trusted Choice®. Trusted Choice® is the national consumer branding program created specifically to help Big “I” members attract and retain customers. Agencies that join the program can use the consumer-tested logo and are encouraged to tie into national advertising and public relations campaigns. Consumers are directed to find a Trusted Choice® agency through the Agency Locator at www.TrustedChoice.com. More than 5,000 Big “I” agencies have joined the brand and it is supported by more than 32 companies. In 2004 and 2005, Trusted Choice® reached millions of consumers with advertising and public relations campaigns, and aggressive promotion plans are coming next year. 

The power of Trusted Choice® is found by maximizing the brand’s impact:  Leveraging Trusted Choice® activity at the local, state and national level to give consumers the value behind the brand—choice, customization and advocacy. For example, if two or three of our agencies run advertisements promoting the brand and these ads coincide with the national Trusted Choice® commercials, the power of the local and national ads is increased because consumers can better associate the brand’s value. Double, triple, or multiple exposures of the Trusted Choice® brand will encourage insurance customers to shop for Trusted Choice® agencies and encourage other agencies to join Trusted Choice®. When more and more agencies join and use the wonderful marketing tools available on the website, the independent agency system will gain phenomenal reach and customers will seek the brand. Whether you call it the “Me, Too! Factor” or “Jumping on the Bandwagon,” the more we work beside one another and together to promote and grow the brand, the more we can pull business away from State Farm, Geico or Nationwide. 

MEMBER SERVICES: FBI Virus?

Just when we thought it was safe… Last week, another nasty computer-crashing virus spread across the nation disguised as important announcements from the FBI, CIA or other government agencies with subjects like “Your IP Address Was Logged” or “Your Visit to Illegal Sites.” You may have one or two in your inbox today. Viruses and worms of this nature can destroy entire networks and even those not directly connected. If you receive suspicious email from someone you know, but are sure that person didn’t send it, there may be an infected computer somewhere in the electronic loop that is sharing similar contact data (yours and the shown sender) stored in email software. Today’s threats are smart enough to replicate and to adapt themselves. If just one person is not protected, that person’s entire WWW community is inundated with potential threatening infections.
This is a serious menace. AIIA reminds you that it is crucial all computers in your offices keep anti-virus software up to date, and employees, and even your customers, scan for viruses and download virus updates frequently. It really is a world wide web, in that we are all connected. If a virus or worm is not caught by a computer’s anti-virus software, it could copy and distribute itself randomly by automatically emailing the email addresses stored on a computer. All AIIA staff members update and scan daily to protect the integrity of our communication systems. We cannot stress enough the importance of habitual attention to your Anti-Virus software. Please update virus definitions and scan for viruses frequently. Scan regularly, not just to protect for your offices, but also to protect your industry.
Market Your Company or Product in AIIA’s Magazine

Advertising in The Alabama Independent can help you reach your desired audience, as it is the only magazine especially published for Alabama’s independent agents. Our members use The Alabama Independent as a reference tool to learn about association events, current industry issues and ongoing legislation at both the state and national levels. Whether promoting a new market, new product, new name or trying to generate recognition, you should advertise in The Alabama Independent. Contracts for the 2006 publication year are now being accepted. AIIA can also help you find an advertising agency or freelance graphic designer to help you create your ad. Please contact Alison Ray King at aray@aiia.org or call (205) 326-4129, ext. 106 for more information. 

AIIA IMPORTANT DATES:

Tuesday, December 6th  
12 noon

BIIA Annual Christmas Party at AIIA in Birmingham 

· Don’t miss the installation of new officers and the annual Christmas celebration. BIIA agency members may attend for free, non-BIIA members are welcome to join the festivities at $10 per ticket. Please RSVP by Monday, December 5th by contacting Deborah Vaughn at dvaughn@aiia.org or (205) 326-4129. 

Friday, December 16th 
11:00 a.m.
AIIA office closed for Christmas Lunch

EDUCATIONAL OPPORTUNITIES: Register Online at www.aiia.org TIME IS RUNNING OUT FOR 2005!
· December 1st 
CISR Dynamics of Service – AIIA in Birmingham
· December 6th  
CISR Dynamics of Service – Montgomery
· December 7th  
Best Practices of E&O Loss Control - Mobile
· December 8th  
Best Practices of E&O Loss Control - Birmingham
· December 13th 
Best Practices of E&O Loss Control - Montgomery
