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Small & Rural Agents Conference Transforms AIIA Education Classroom

AIIA held the annual Small & Rural Agents Conference last Wednesday, Oct. 19th at the Association office in Birmingham. Seventeen exhibitor tables lined the perimeter of the large classroom, giving it an energetic feel and lively appearance. Company folks networked with agents, marketing various programs and products and creating new relationships. Attendees were pleased with the education offering by Brandi Anderson, Arkansas IIA Director of Education and Industry Relations, and AIIA’s Ted Kinney. Congratulations to the Small & Rural Agents committee, Chair Sam Newton and AIIA’s Nancy Crowe for making this new venue a positive and wonderful experience. AIIA also thanks our speakers, Reyn Norman of the Dept. of Insurance, our sponsors and exhibitors for their continuous support!

MEMBER SERVICES:  RLI Offers New Marketing Materials 

The National Big “I” RLI team has produced new marketing materials for the RLI Personal Umbrella and @Home Business products to help your agency promote and sell this program. The sales brochures can be used to educate and sell the benefits and importance of these products to your clients. The sales tools even have space for your agency to insert its own address and contact information. In November, IIABA will be mailing a PUP brochure, the flyer, an RLI application and an IIABA administrator listing to your agency, addressed to Personal Lines Manger. Links to the new RLI marketing brochures at http://aims.aiia.org/amrliumbrella.html and http://aims.aiia.org/amrlibusiness.html .

NFIP Television Commercial To Launch

The National Flood Insurance Program (NFIP) will launch its new DRTV commercial “Rain Cloud” that highlights a new direction the FloodSmart campaign is taking by focusing on localized flooding events. The commercial is tentatively scheduled to launch this week on several cable networks like Fox News, CNN, CNBC, The Weather Channel, Discovery, Animal Planet, USA, Bravo and Lifetime. Now is a great time for your agency to place emphasis on promoting and selling flood insurance to your clients. The commercial communicates to consumers that even a typical rain, an afternoon rainstorm, can lead to flooding that can cause costly property damage – even if it’s not widespread or catastrophic. Previous TV messages alluded to extreme weather causing major flooding. Don’t have a flood product to offer? Call The Gulf Agency 1-800-392-8028 to get started protecting your agency and your clients from a rainy day.

Don’t Miss Special St. Paul Travelers Insuring Community Banks Through Big “I” Markets Seminar Tomorrow

NEW – Insuring Community Banks seminar in Birmingham, October 26th from 9:00 a.m. to noon at AIIA. This seminar will help you discover how you can leverage Big “I” Markets to write all lines of insurance for community banks through St. Paul Travelers. A community bank policy can generate premium up to six figures -- at 15% commission, this could be a lucrative part of your agency. Mark Horton, Director of Community Banks for St. Paul Travelers, will present this seminar. Course is approved for 3 hours CE. Cost is $35.00. Lunch provided. RSVP to Nita Blankenship (205) 326-4129.

Drive Insurance from Progressive Campaign Successfully Promotes Trusted Choice, Independent Agents
More than one million consumers responded to the Drive(R) Insurance from Progressive marketing campaign and visited www.driveinsurance.com to learn about the benefits of buying auto insurance through an independent agent - such as personal service and advice, competitive rates, and choice. Introduced in December 2004 as part of the launch of the Drive brand, the site promotes independent agencies. Drive recently enhanced the popular "Find an Agent" feature, which is used more than 5,000 times a week by consumers looking for personal auto, motorcycle, boat, RV or commercial auto insurance. Now, consumers looking for an agency offering Drive commercial auto insurance will get a list of Drive agencies with commercial truck insurance specialists highlighted by a truck icon. Consumers, prompted to go to the site in Drive's national television advertising campaign, can use Find an Agent to quickly and easily find a Drive agency.
Dues Notices Are Being Mailed – Don’t Forget the PAC Contribution

AIIA will be mailing the semi-annual regular member dues statements very soon. Please note the voluntary PAC contribution on the statement and consider contributing to our political action committee. Next year is an important election year for many pro-business judges, both locally and statewide, i.e., Supreme Court Justices and judges in the civil court of appeals, many state lawmakers and the governor’s seat. We need your involvement to help maintain our current pro-business climate now more than ever.

 EDUCATIONAL OPPORTUNITIES: Register Online at www.aiia.org 
· Extreme Claims and Underwriting Road Show, presented by Infinity Insurance. Topics are “Extreme Customer Service” and “Breath of a Salesman”. Each course is approved for 3 hours CE (6 hours for the day). Class starts at 8:00 a.m. and ends at 3:00 p.m. Course fee is $80 for AIIA members, $100 for non-members. Register online or call Nita Blankenship at (205) 326-4129.  
· November 15 – Mobile at the Marriott Mobile

· November 16 – Montgomery at Embassy Suites

· November 17 – Birmingham at AIIA, 141 London Parkway

· November 18 – Huntsville at the Select Hotel by Holiday Inn at 401 Williams Avenue SW, phone (256) 534-4581. 
